MLIS-202 Information Products: Design and Marketing
Maximum Marks: 100
Maximum Allotted Hours: 100 (Classroom Teaching: 68 + Assignment: 19 + Seminar: 3)
Each Unit Allotted Hours: 20 (Classroom Teaching: 13 + Assignment: 4 + Seminar: 3)

Unit-1
e Information Products : Concept, Nature, Definition, Design and Types with
Examples
Unit-2
¢ Information Analysis and Repackaging
-Content Analysis-Techniques, Methods and Purpose
-Condensation
-Compilation
-Electronic Content Creation

Unit-3

e Preparation and Production:
Research Articles
Technical Reports
Theses

e Consolidation:
Indexing and Abstracting Periodicals
Reviews
State of Art Reports
Progress Reports
Trend Reports
Conference Reports
Statistical Abstracts

Unit-4
e Marketing: Concept, Function, Approach
e Information as a Marketable Commodity
e Demand and Supply of Various Information Services, Factors affecting Demand
and Supply
e Distribution and Marketing of Information

Unit-5
e Marketing Mix
Market Segmentation
Market Research/Analysis
Implementing a Marketing Programme and Evaluation
E-marketing- Concept, Advantages, Classification, Strategy and Organisation
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