
 
 
 

 
 

MLIS-402 Information and Communication 
Maximum Marks: 100 

Maximum Allotted Hours: 100 (Classroom Teaching: 68 + Assignment: 19 + Seminar: 3)   
Each Unit Allotted Hours: 20 (Classroom Teaching: 13 + Assignment: 4 + Seminar: 3)   
 
Unit 1: 

• Information : Nature, Property and Scope 
Data, Information and Knowledge : Their Definitions, Types, Nature, Scope and 
properties. 

• Ranganathan’s Five Laws and Information Studies 
 
Unit 2 : 

• Modes of Information Generation : Observation, Thought Process, 
Experimentation, Processing of Data, etc. 

• Forms of Information : Oral, Pictorial, Printed, Digitized, etc. 
• Information Diffusion : Concepts, Patterns and Factors 

 
Unit 3:  

• Uses of Information in Management activities 
• Uses of Information in Decision Making  
• Uses of Information in R & D 
• Role of Information in Raising the Standards & Quality of Life 
• Technology Innovation & Technology Transfer 

 
Unit 4: 

• Communication : Concepts and Genesis 
• Types of Communication : Non-vocal and vocal, Non-verbal and verbal, Intra- 

personal and Mass Communication 
• Communication Process : Elements, Cycle, Media and Models 

 
 
Unit 5:  

• User Education: Concept & Importance of User Education 
• Methods of User Education 
• Evaluation of User Survey 
• Information Seeking Behaviour of Different User Groups 
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